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Connie Allegra calls herself a 2high-energy person who belies “If you don't do it ex-
cellently, don't do it at all.© A licensed interior designe, she is the owner of Sarasota
Interior Design Group, an innovative firm dedicated to @crativity, professionalism and
integrity.° As a patron of the visual arts, she's devoted a pdion of her downtown
headquarters to exhibit the works of area artists. The Sarasta Art for Humanity Gal-
lery is what she calls her space B and she puts her money where &r passion is: She
directs a percentage of sales to charitable organizationsThinking globally and acting
locally is exactly Allegra’s style. After graduating from he University of South Florida
with a bachelor's degree in marketing, Allegra refined herense of vision at Tampa's
International Academy of Design and Technology (IADT), whe she graduated with
summa cum laude honors. She puts her vision to work designingsidential and com-
mercial spaces throughout the area. Allegra is amember of tn/American Society of In-
terior Designers (ASID), the International Interior DesigAssociation (IIDA), and the In-
terior Design Society (IDS). @l love what | do,° she says. @Mglients trust me with de-
signing the spaces where they live their lives and work. It'sruly a great honor.°

Describe your style.

I'm equally excited and comfortable designing classic, trditional interiors as | am
designing clean and modern ones. Regardless of the style I'morking with, the final
design always feels good and is always functional.

Do you read design/architecture/fashion magazines?

I read everything | can get my hands on! Not only do | read magazes that show the
latest and greatest products and design trends, but | read loigraphies about the archi-
tects and artists of the past. Without knowledge of history and how we got to where
we are, we can't really appreciate what's happening now.

What's your definition of a functional and beautiful interi or space?

A space is @beautiful® when it provides a harmonious feelinga feeling that every-
thing belongs in the space b including you. And certainly thespace's functionality is
vital to this concept. Poor space planning creates spaces it just don't work. You will
never be truly comfortable in them, no matter how well the elenents they contain
have been designed. Good planning results in a space thatditogether perfectly, and
fits the occupant perfectly, like a finely tailored suit.



How do you go about creating such a space? What's your problem
technique?

| always start with the occupant. Whether it's a residence ora commercial space,
the user's profile (their needs, personality, lifestyle) @termines the function of the
space and must be of primary concern. Initial client intenéws and meetings through-
out the design process ensure that | have a complete understaling of these issues.

-solving

What's the next step?

| focus on the existing architecture and surroundings. Thenterior design must be
complementary to the building's architectural design andts details, as well as the
views and natural lighting. That's not to say | never mix stys. Actually, | think it's
quite interesting to have interior elements with a completdy different style than the
architecture. Classic architecture and modern elements aawork very well together.

The final step?

| reach the moment when it all comes together, and | know exady what the space
is going to look like. The end result is that harmonious feetig where every element
works together and feels like it belongs. That's when you kne a space has been de-
signed, not decorated.

Do you prefer collaborating or working alone?
Design is definitely a collaborative process. Bouncing ides off one another and
feeding off each other's creative energy always results in btter design.

What's your approach to color?

I tend to use a neutral palette on the walls in the main living ad gathering spaces
with punches of added color on accent walls, artwork, furnitire and accessories. It's
fun to get a little crazier with wall color in the lesser spaces, such as bedrooms and
bathrooms. Be bold with color; you can always paint over it iffou think you've gone
too far.
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How have you integrated art into your interior design busine ss?

Ourin-house art gallery, Sarasota Art for Humanity Gallerdisplays the work of local
artists. I've also expanded my interior design services taiclude a real focus on art ac-
quisition. I'm developing a very comprehensive database @it that's available at other
galleries, along with the work of artists who are currently unrepresented.

So you offer art consultation for your clients?

Yes. Inthe comfort of my office, clients are guided through hese art offerings. Rath-
er than spending countless hours traipsing through local deeries and perusing Web
sites to no avail, this approach presents a more targeted, texed way of finding that
perfect piece of artwork. When the options have narrowed to dew pieces the clientis
truly interested in, then we proceed to either visit the galery where the artis located or
have the piece brought to our location. It's really a win-wirsituation for everyone. The
client, the galleries and the artists all get what they want,and it's less frustrating for
the client.

How do you integrate original artwork into your designs?

| encourage clients to use as much original art as possible itheir spaces. There is
something so much more satisfying about knowing that you hae a work of art made
by a real person, rather than just a decoration that's been mss-produced by a ma-
chine. The artwork has a story to go with it, and the owner feed a real connection to it.

Tell us about the charitable aspect of Sarasota Art for Human ity Gallery.

The gallery raises funds for charitable organizations thadre involved in humanitari-
an efforts locally and worldwide. Five percent of all our arsales are donated to charity,
and additional donations are raised at our art openings. k/found that the guests at our
events are very willing to support a good cause.

Parting words?

| have a true passion for art, architecture and interior degjn. My work allows me to
immerse myself in all these things. It's immensely satisfyig, and no two days are ever
the same.



